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For sophisticated investors and high net worth individuals only.

If you are not a certified high net worth individual, self-certified sophisticated investor or investment professional, each as defined
in the Financial Services and Markets Act 2000 (financial promotion) Order 2005, or you do not fall within an exemption order
under The Financial Services and Markets Act 2000 (financial promotion) Order 2005, then you may not use this Information
Memorandum and you must take no action in relation to this document.

The Alquity 40-40 Campaign



Following the devastating impact of the Coronavirus pandemic on the
economies of many countries, Alquity today launches its 40-40 Campaign
to accelerate its support for those most affected in emerging markets.
Alquity wants to deliver tangible social support for an additional 40,000
people as quickly as possible and has pledged to donate 40% of its revenues
derived from new investments from campaign partners into its funds.

THE 40-40 CAMPAIGN IS CRUCIAL AT THIS TIME BECAUSE THE COVID-19
EPIDEMIC HAS A DISPROPORTIONATE IMPACT ON THE POOR AS:

They are more likely to catch the virus as less able to maintain social
distancing due to cramped living conditions

They are more likely to die from it as they are more likely to suffer from
chronic health conditions and suffer from them at an earlier age

They are less able to access healthcare and poor countries less able to
provide it

The financial impact of quarantines on incomes are more profound
and damaging

DUDIEAC)

Our campaign aims to generate sufficient donations to support projects that will have a transformational impact on
communities already suffering discrimination, hardship and economic exclusion, which has only been made worse by
the Covid-19 epidemic.

The Alquity Transforming Lives Foundation has already committed

an initial US$40,000 to kick start the 40-40 Campaign and is working
with our charity partners to identify specific programmes that can deliver
tangible impact at this time of crisis.
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HOW YOU CAN GET INVOLVED
IN THE 40-40 CAMPAIGN

The 40-40 Campaign is about more than investment.
It’s about creating a movement bringing together
like-minded investors who understand that sustainable
economic development based upon equality of
opportunity, is critical to delivering long term financial
returns. For clients to get involved in the campaign, we
have developed a specific 40-40 partnership agreement
which describes a mutual commitment towards
delivering the goals we have set out. As partners in
the campaign, as well as the enhanced donation, you
will receive regular impact reporting and educational
support around ESG and Impact investing.

FUTURE
FUTURE WORLD FUND WORLD

Due to its global nature, we have selected the Alquity
Future World for the campaign. The fund invests across
Latin America, Asia and Africa using a fully integrated
ESG investment process. The Investment Team invests
in well managed, responsible businesses that contribute
to long term sustainable growth in their markets. Please
contact us for more details on the Future World Fund.

WHY 40,000 LIVES?

100,000

LIVES TRANSFORMED

2011 - 2019 2020 - 2021

Algquity has already transformed around 60,000 lives
through our historical donations now totalling over
US$2,000,000. The 40-40 campaign will help us
accelerate towards the 100,000 lives transformed total.
Achieving this milestone as we celebrate our 10 year
birthday in 2021 would be an amazing achievement and
further validate the Alquity virtuous circle approach to
investing.
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IMPACT

Future World fund allows us to direct the donations to
the “most in need” projects across any of the regions
where we invest. So far investments into the fund have
generated over US$180,000 in donations to social
development projects. Alquity has donated over US$2m
to projects since its inception in 2011. Projects such

as Educate!, an East African non-profit which tackles
youth unemployment by partnering with schools and
governments to reform what schools teach, giving
students the skills to start businesses, get jobs and drive
development in their communities. However, Educate!
does not have online services and social distancing
measures resulting from the pandemic will greatly limit
their capabilities to support students.

We want to help Educate! to navigate this crisis so
that they can continue their amazing work at a time of
greatest need.

The 40-40 Campaign is our
response to the severe economic
and social hardship the Covid-19
epidemic will cause many people
around the world. Alquity has
always believed that wherever
you are born, you should have

an equal opportunity in life

and this is even more relevant
today. As some of the freedoms
and comforts we are used to

in developed countries are
dramatically reduced, we are
getting a glimpse of what daily
life is like for a some of the
poorest people on the planet.
This is our chance to transform
investment and create a fairer,
more sustainable society.

Paul Robinson
Chairman, Alquity



COVID-19 AFFECTING 13 SDGS

The graphic below shows the devastating impact the Covid-19 pandemic will have on progress towards the UN

Sustainable Development goals. Our 40-40 campaign is designed to mitigate this damage as much as possible.
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SUSTAINABI.E CITIES
AND COMMUNITIES

Population living in
slums face higher
risk of exposure to
COVID-19 due to high
population density
and poor sanitation
conditions

DECENT WORK AND
ECONOMIC GROWTH
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Economic activities
suspended; lower
income, less work
time, unemployment
for certain
occupations

Supply and personnel
shortages are leading
to disrupted access

to electricity, further
weaking health system
response and capacity
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Reduced commitment
to climate action; but
less environmental
footprints due to

less production and
transportation
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CLEAN WATER
AND SANITATION

Supply disruptions and
inadequate access

to clean water hinder
access to clean
handwashing facilities,
one of the most
important COVID-19
prevention measures
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AND STRONG p;ever.‘t
INSTITUTIONS effective
Vo measures
for fighting

COVID-19;those
in conflict areas
are most at risk
of suffering
devastating
loss from
COVID-19

COoVID-19
pandemic

GENDER
EQUALITY

Women’s economic
gains at risk and
increased levels of
violence against
women. Women
account for majority of
health and social care
workers who are more
exposed to COVID-19.

A 4

NN

1 PARTNERSHIPS

FOR THE GOALS

Aggravate backlash
against globalization;
but also highlight

the importance

of international
cooperation on public
health

Loss of income,
leading vulnerable
segments of society
and families to fall
below poverty line

ZERO
HUNGER
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Food production
and distribution
could be disrupted

GOOD HEALTH
AND WELL-BEING

Devastating effect
on health outcomes

QUALITY
EDUCATION

|

School for many
closed; remote learning
less effective and not
accessible for some




CONTACT INFORMATION

For more information on how to become a partner in our 40 - 40 campaign:

Benoit Ribaud :+44 207 5577 862 Email: benoit.ribaud@alquity.com
Cyn Cano :+44 207 5577 871 Email: cyn.cano@alquity.com
Suresh Mistry :+44 207 5577 867 Email: suresh.mistry@alquity.com

Renee Arnold . +1 215 350 9063 Email: renee.arnold@alquity.com

Alex Boggis :+44 207 5577 876 Email: alex.boggis@alquity.com

Susannah Preston :+44 207 5577 877 Email: susannah.preston@alquity.com

www.alquity.com @Alquity /company/alquity-investment- /Alquity www.alquityfoundation.org
management-limited

DISCLAIMER

The information in this document (this “Document”) is for discussion purposes only. This Document does not constitute an offer to sell, or asolicitation of an offer to acquire, an investment (an “Interest”) in any
of the funds discussed herein. This Document is not intended to be, nor should it be construed or used as, investment, tax or legal advice. This Document does not constitute any recommendation or opinion
T ding the appropriateness or af an Interest for any prospective investor.

This material is for distribution to Professional Clients only, as defined under the Financial Conduct Authority's ("FCA") conduct of business rules,and should not be relied upon by any other persons. |ssued by
Alquity Investment Management Limited, which is authorised and regulated in the United Kingdom by the FCA and operates in the United States as an "exem pt reporting adviser” in reliance on the exem ption in
Section 203{m ) of the United States Investment Advisers Act of 1840,

The Alguity Africa Fund, the Alquity Asia Fund, the Alguity Future World Fund, the Alquity Indian Subcontinent Fund and the Alguity Latin American Fund are all sub-funds of the Alguity SICAV (“the Fund”) which
is a UCITS Fund and is a recognised collective investment scheme for the purposes of the Financial Services and Markets Act 2000 of the United Kingdom (the "FSMA"). This does not mean the product issuitable
forall investors and as the Fund is invested in emerging market equities, investors may not get back the full amount invested.

This Document is qualified in its entirety by the information contained in the Fund’s prospectus and other operative documents (col lectively, the “Offering Documents™). Any offer or solicitation may be made only
by the delivery of the Offering Documents. Before making an investment decision with respect to the Fund, prospective investors are advised to read the Offering Documents carefully, which containsimportant
information, including a description of the Fund's risks, conflicts of interest, investment pr e, fees, exp , redemption/withdrawal limitations, standard of care and exculpation, etc. Prospective
investors should also consult with their tax and financial advisors as well as legal counsel. This Decument does not take into account the particular investment objectives, restrictions, or financial, legal or tax
situation of any specific prospective investor, and an investment in the Fund may not be suitable for many prospective investors.

Animvestment in the Fund isspeculative and involves a high degree of risk. Performance may vary substantially from year to year and even from month to month. Withdrawals/redemptions and transfers of
Interests are restricted. Investors must be prepared to lose their entire investment, and without any ability to redeem or withdraw so asto limit losses.

Referencesto indices herein are for informational and general comparative purposes only. There will be significant differences between such indices and the investment programme of the Funds. The Fund will
not investin all (or any material portion) of the securities, industries or strategies represented by such indices. Comparisonsto indices have inherent limitatiors and nothing herein is intended to suggest or
otherwise imply that the Fund will, or are likely to, achieve returns, volatility or other results similar to such indices. Indices are unmanaged and do not reflect the result of management fees, performance-based
allocations and other fees and expenses.

All Fund performance results presented herein are unaudited and should not be regarded as final until audited financial statements are issued. Past performance is not necessarily indicative of future results. All
performance results are based on the NAV of fee paying investorsonly and are presented net of management fees, brokerage commissions, administrative expenses, and accrued performance allocation, if any,
and imclude the reinvestm ent of all dividends, interest, and capital gains. Net returns shown herein reflect those of an investor admitted at inception of the Fund, and arerepresentative of a regular [shareholder],
net of applicable expenses and reflect reinvestment of dividends and interest. In the future, the Fund may offer sharein the Fund with different fee and expense structures.

The Fund’sinvestment approach is long-term, investors must expect to be committed to the Fund for an extended period of time (3-5 years) in order for it to have an optimal chance of achieving its investment
objectives.

This ocument may not be reproduced in whole orin part, and may not be delivered to any person (other than an authorised recipient’s professi | advi: under i y undertaking s of confidentiality)
without the prior written consent of the Investment Manager.

SWISS INVESTORS:

The prospectus, the Articles of Asseciation, the Key Investor Information Document "KI1Ds” as well as the annual and semi-annual repart of the Fund is available anly to Qualified Investars free of charge from the
Representative. In respect of the units dist ributed in Switzerland to Quolified Investors, place of performance and jurisdiction is at the registered office of the Representative. Funds other than the luxembourg
domiciled Alquity SICAV mentionedin this decument may not be admitted for distribution inSwitzerland.

Swiss Representative: FIRSTINDEPENDENT FUND SERVICES LTD., Klausstrasse 33, 8008 Zurich.

Swiss Paying Agent: Neue Helvetische Bank AG, Seefeldstrasse 215, CH-8008 Zurich.
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